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SOCIAL MEDIA AS A PLATFORM FOR DEVELOPING FOREIGN LANGUAGE
COMMUNICATIVE COMPETENCE

This article examines the impact of social media, with a particular focus on Instagram, in
fostering foreign language communicative competence. It discusses how digital platforms have
transitioned from personal communication tools to effective educational resources. The study
highlights Instagram’s role in language learning, emphasizing its ability to support intercultural
communication, enhance vocabulary, improve grammar, and promote real-world language
application. By facilitating direct interactions with native speakers and providing authentic content,
Instagram enriches the educational process. A survey conducted among university students explored
their perspectives on using Instagram as an educational tool. Findings indicate that while Instagram
contributes to developing language skills, its influence on motivation and community varies. Some
students report increased engagement and interaction, while others encounter difficulties staying
focusedro The study recognizes Instagram as a valuable platform for integrating language practice
into daily routines, making learning more interactive and engaging. It underscores the growing
importance of social media in modern education, particularly in enhancing foreign language skills
and creating a dynamic and accessible learning environment.
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INTRODUCTION

The development of foreign language teaching methodologies over the past century reflects a
continuous effort by researchers to adapt methods to the socio-economic realities of each era. Changes
in approaches to language learning have consistently been influenced by societal and technological
advancements. In the modern era, the internet and emerging technologies have reshaped traditional
perspectives, making the learning process more innovative and accessible through mobile applications
and interactive tools.

By the late 20th and early 21st centuries, the communicative teaching method became a
dominant approach. With the rise of digital platforms, social media has emerged as a valuable resource
for developing foreign language communicative competence. Among these platforms, Instagram
plays a prominent role, offering learners opportunities to interact with authentic language content
through posts, stories, and videos, thereby integrating language practice into everyday life.

As noted by Y. V. Shayakhmetova and D. B. Navolochnaya, foreign language communicative
competence includes both the mastery of a foreign language and the ability to effectively use it in
diverse social and cultural contexts [1, p. 269; 2, p. 231].

P. C. Arceneaux and L. F. Dinu highlight the profound changes brought about by social media

and mobile technologies. Initially intended for personal communication and entertainment, these
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platforms have expanded their roles significantly in recent years. They are now integral to business
communication, collaborative workflows, and educational applications [3, p. 4160].

The academic community has increasingly explored the educational potential of these
technologies. Studies indicate that incorporating social media into education enhances material
comprehension, while mobile technologies allow for learning anytime and anywhere, increasing
student engagement. These tools enable personalized learning experiences, allowing students to
progress at their own pace with resources tailored to their individual needs.

Social media also fosters collaboration and communication among learners and educators,
eliminating geographical and cultural barriers. It supports real-time discussions, virtual study groups,
and knowledge sharing with wider audiences, thereby enhancing critical thinking and problem-
solving abilities. Mobile technologies complement these benefits by integrating with educational
platforms and apps, offering interactive lessons, quizzes, and multimedia resources that make learning
more dynamic and enjoyable.

In conclusion, social media and mobile technologies are reshaping the educational process,
making it more interactive, accessible, and engaging. As these technologies evolve, they are poised
to further revolutionize education by incorporating advanced innovations such as artificial
intelligence, augmented reality, and data analytics, creating more inclusive and innovative learning
environments.

Today, Instagram stands out as one of the most popular and widely used social media platforms.
According to a recent Pew Report, approximately 4 billion people, representing 53% of the global
population (7.593 billion), are active internet users. Of these, more than 3.196 billion individuals
(42% of the world’s population) engage with social media platforms. These platforms serve as
educational environments where users can share, comment, and interact with content while creating
their own accounts and following others [4, p. 277].

As noted by M. A. Thompson, “Social networks are tools for transmitting and expressing
information, as well as distributing content through social media” [5, p. 208]. Platforms such as
WhatsApp, TikTok, Instagram, Facebook, and LinkedIn are examples of spaces where these
interactions take place. Since their inception, social networks have continuously evolved, expanding
their use across various domains, including education.

Instagram, in particular, offers unique opportunities for global interaction and access to diverse
informational resources. Students learning English actively leverage the platform to improve their
language skills. Through features like posts, stories, reels, and captions, they acquire new vocabulary,
phrases, and idiomatic expressions that can be applied in real-life communication. The platform’s
multimedia format also allows students to practice listening, reading, and speaking through interactive
content, including live streams, quizzes, and challenges.

Additionally, Instagram facilitates connections with native speakers, enabling authentic
conversations that promote cultural exchange and enhance practical language skills. Educational
accounts and communities on the platform provide curated content tailored to individual learning
goals, offering tips, discussions, and collaborative learning opportunities, making Instagram a
valuable resource for language learners.

Instagram’s algorithmic recommendations and hashtag systems provide users with access to a
wide range of educational resources and trending topics in language learning. By leveraging these
features, students can transform social media from a source of distraction into a powerful tool for
interactive self-improvement. Integrating Instagram into daily routines enables students to enhance
their learning experiences through tailored content and community engagement.

As social media continues to evolve, platforms like Instagram are likely to expand their
educational functionalities. Future advancements may include artificial intelligence-powered
personalized learning paths and augmented reality tools for immersive language practice. These
developments highlight the potential of social networks as dynamic instruments in modern education.

According to A. K. Kitibayeva, S. M. Zhankuatova, and D. S. Assakayeva, emerging mobile
and online applications are fostering a media environment that encourages users to stay connected [6,

p- 82]. Y. T. Huang emphasizes Instagram’s global popularity, noting that it has surpassed 800 million
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active users worldwide [7, p. 9]. As of 2021, data from Statista reveals that Kazakhstan is among the
countries with the largest number of Instagram users, reaching 10 million, with one of the youngest
user demographics globally. This social media platform’s interactivity and widespread use make it an
effective educational tool, as noted by M. Muftah [8, p. 213].

M. G. Drushlyak, O. M. Semenog, D. V. Budianski, H. I. Slotska, O. V. Trynus, and O. V.
Semenkhina argue that modern technologies have shifted from traditional methods to practical
learning environments where students can create, share, and access educational content [9, p. 605].
While platforms such as Twitter and Facebook have been widely studied, Instagram has emerged as
a significant tool for language learners, offering opportunities for direct communication with native
speakers [10, p. 1624]. For students, particularly those in English Language Teaching (ELT),
Instagram provides valuable resources to improve their language skills and foster intercultural
communication [11, p. 58].

Since its launch in the early 21st century as a photo-sharing platform, Instagram has
significantly evolved, incorporating features such as text messaging, stories, and posts, which have
contributed to its widespread adoption [12, p. 57]. In addition to user-generated content, the platform
has seen a growing presence of commercial brands, particularly appealing to younger audiences. S.
Soviyah and D. R. Etikaningsih emphasize that Instagram’s digital format supports language learning
by enabling various exercises, such as grammar tasks using images, reading posts, and watching short
videos. Research indicates that Instagram facilitates the development of the four key language skills,
including writing, listening, reading, and speaking [13, p. 35]. Additionally, Instagram enhances
students’ writing skills by increasing their interest in learning and encouraging active participation in
educational activities [14, p. 65].

N. Mansor and N. A. Rahim highlight Instagram’s popularity among educators, who use it not
only as a language teaching tool but also as a platform for fostering communication in group projects
[15, p. 110]. By integrating social media into the learning environment, educators align their subjects
with students’ communicative practices. This approach not only motivates learners but also provides
access to authentic language materials. Students create posts, write comments, and produce videos in
a foreign language, which helps them develop writing and speaking skills.

The platform also enables real-time interaction with native speakers and individuals from
different cultural backgrounds, promoting the development of intercultural communication skills [16,
p. 272]. In this way, Instagram transitions from being a mere communication tool to becoming a
dynamic educational resource that enhances active and interactive learning. It extends language
practice beyond traditional methods, fostering continuous self-directed education [17, p. 248].

Recent studies reveal that Instagram continues to gain popularity among students aged 18 and
older. The platform allows users to create and share photos and videos, enhancing its appeal as a
learning tool. According to A. Smith and M. Anderson, young social media users, particularly those
who engage in informal language learning through mobile devices, differ significantly from those
studying in formal classroom settings under an instructor’s guidance. This distinction underscores the

importance of understanding students’ attitudes toward Instagram and its role in language education
[18, p. 7].

METHODS AND MATERIALS

The analysis of social networks, their integration into the educational process, and their overall
popularity served as the basis for selecting the material and methods used in this study. A quantitative
research approach was applied, focusing on the collection and statistical analysis of numerical data.
To address the research objectives, a survey was conducted using a structured questionnaire designed
to assess students’ perceptions of Instagram as an educational tool.

The study involved 98 students from the first to fourth years of study at A. K. Kussayinov
Eurasian Humanities Institute, located in Astana. The participants were enrolled in the fall semester
of the 2024-2025 academic year. The survey adhered to ethical research principles, ensuring that

participation was both voluntary and anonymous.
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The data collected during the survey were processed using statistical methods to ensure
accuracy and reliability. This approach allowed for objective conclusions to be drawn regarding
students’ attitudes toward the use of Instagram in educational activities. The results offer valuable
insights into the potential of Instagram as an innovative tool for enhancing the learning experience in
higher education.

The questionnaire consisted of 18 questions and was divided into three sections to assess
participants’ perceptions and the quality of Instagram usage: “Instagram Usage Intensity” (items 1-
5), “Using Instagram to Access Educational Content” (items 6-10), and “Social Aspects of Using
Instagram for Learning English” (items 11-18). The survey was conducted via Google Forms, which
was distributed to students through the WhatsApp application. A 5-point Likert scale was used for the
survey: “1” - strongly disagree, “2” - disagree, “3” - neutral, “4” - agree, “5” - strongly agree.

RESULTS AND DISCUSSION

The survey results provide valuable insights into how Instagram is perceived and utilized in
educational contexts, as well as its role in foreign language learning. These findings shed light on the
platform’s significance across various aspects of user activity.

Among the 98 respondents, attitudes toward Instagram were predominantly neutral. Most
participants (38.8%) described the platform’s influence on their daily lives as neutral, while only
13.3% viewed it as important. A lack of access to Instagram did not cause significant discomfort for
many, with 32.7% indicating no inconvenience and 35.7% expressing neutrality on the matter.

Interestingly, 34.7% of respondents noted that Instagram helps them stay connected with
important people, although 18.4% disagreed with this statement. Furthermore, 32.7% reported that
losing access to their account would cause inconvenience, indicating a moderate level of reliance on
the platform for some users.

The sense of belonging to the Instagram community was also neutral for a majority (51%), with
only 6.1% fully agreeing that they felt part of the community, while 19.4% disagreed.

Regarding Instagram’s educational use, the survey revealed that 36.7% of respondents follow
educational accounts to access study materials, and 23.5% expressed strong support for the platform’s
use in education. However, 14.3% did not find Instagram valuable in this context, and 6.1% strongly
disagreed with its educational potential.

These findings highlight Instagram’s mixed reception as an educational tool, with many
respondents recognizing its utility while others remain skeptical of its benefits in academic contexts.

Approximately 34% of respondents expressed a neutral opinion regarding Instagram’s potential
as a tool for collaboration with classmates, while 28.9% fully agreed that it could effectively facilitate
such collaboration.

Opinions on Instagram’s impact on learning motivation also varied. Around 29.6% of
participants believe that the platform can enhance their motivation to study, whereas 28.6% remained
neutral on this issue. Additionally, 35.7% of respondents acknowledged Instagram’s usefulness for
sharing study materials, and 38.8% reported using it to seek advice on learning English and improving
their language skills.

These findings indicate that Instagram holds a certain degree of educational value for users,
particularly in areas such as material sharing and skill development. However, perceptions regarding
its overall effectiveness as a learning tool remain divided (Figures 1-2).
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12. Communicating in English via Instagram helps me better understand
grammar and structures.

@® 5 - strongly agree
® 4 - agree
@ 3 - neutral
et r ® 2 - disagree
” @ 1 - strongly disagree
1
30,6%

Figure 1. Students’ Perceptions of Instagram’s Role in Learning English Words and Expressions

98 answers

12. Communicating in English via Instagram helps me better understand
grammar and structures.

98 answers

@ 5 - strongly agree
® 4 - agree

@ 3 - neutral

® 2 - disagree

® 1 - strongly disagree

Figure 2. Students’ Perceptions of Instagram’s Role in Improving English Grammar and Structures

Moving beyond Instagram’s educational functions, its social features also contribute
significantly to learning English. The survey results indicate that 39.8% of respondents agree that
Instagram helps them acquire new English vocabulary and expressions, with an additional 35.7%
fully supporting this statement.

Furthermore, 30.6% of participants noted that engaging in English communication on Instagram
aids their understanding of grammatical structures. A comparable percentage reported that their
overall English proficiency has improved due to their use of the platform. These findings underscore
the dual role of Instagram, combining both social interaction and language learning opportunities
(Figures 3-4).
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14. Instagram helps me understand the real use of language in everyday
life.

98 answers

@ 5 - strongly agree
® 4-agree

® 3- neutral

® 2- disagree

@ 1 - strongly disagree

Figure 3. Students’ Perceptions of Instagram’s Impact on their English Language Improvement

14. Instagram helps me understand the real use of language in everyday
life.

98 answers

@ 5 - strongly agree
® 4 - agree

® 3 - neutral

@ 2 - disagree

@ 1 - strongly disagree

Figure 4. Students’ Perceptions of Instagram’s Impact on Understanding Everyday Language

A notable portion of respondents indicated that Instagram has positively influenced their
English language skills and their understanding of its practical application in everyday contexts.
Specifically, 28.6% agreed and 12.2% strongly agreed that using Instagram has helped them enhance
their English abilities, while 33.7% remained neutral. Conversely, 16.3% disagreed, and 9.2%

strongly disagreed with this statement. 17
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Similarly, 36.7% agreed and 16.3% strongly agreed that Instagram has improved their
understanding of real-life English usage. Meanwhile, 28.6% expressed neutrality, and 15.3%
disagreed, with 3.1% strongly disagreeing. These findings highlight mixed perceptions about
Instagram’s effectiveness as a tool for improving practical English skills (Figure 5).

18. Instagram gives me the opportunity to learn about cultural aspects
of English-speaking countries.

98 answers

® 5 - strongly agree
® 4 - agree
3 - neutral
® 2 - disagree
@ 1 - strongly disagree

Figure 5. Students’ Perceptions of Instagram’s Role in Learning Cultural Aspects of English-
Speaking Countries

The social component of Instagram plays a dual role, facilitating user interaction while
contributing to a deeper understanding of language and culture. This makes the learning process more
engaging and effective for students.

Survey results confirm that Instagram is actively used by students not only for communication
but also as a supplementary tool for learning English. A majority of respondents reported that the
platform helps them acquire new vocabulary, understand grammatical structures, and gain insights
into the culture of English-speaking countries. Moreover, respondents value the opportunity to
connect with individuals from other countries, which enhances the practical and enjoyable aspects of
language learning. Many participants are subscribed to educational accounts, which they find
beneficial for improving their language skills.

Instagram is perceived as an effective tool for integrating language learning with real-life
application. This perception is supported by a significant portion of respondents who noted
improvements in their English proficiency due to using the platform. They also indicated that
Instagram makes the learning process more engaging and relatable to daily activities.

The survey underscores Instagram’s dual functionality as both a social network and an
educational resource, highlighting its potential to bridge traditional learning methods with real-world
language use. At the same time, the findings suggest that addressing certain limitations of the platform
could further enhance its educational value and effectiveness in supporting language learners.

Enhanced educational content on Instagram can be developed through collaborations between
institutions and educators by creating verified accounts and features specifically designed for
language learning. These could include structured lessons, interactive quizzes, and activities aimed at
cultural immersion. Incorporating Instagram into formal education systems, such as integrating its
use into school and university curricula, would further enhance its effectiveness. This approach could
encourage students to engage with relevant content while maintaining a clear educational purpose.

Establishing dedicated language learning communities on Instagram would also promote peer
support and collaborative learning. These communities could serve as platforms for users to share
resources, practice conversational skills, and receive feedback from peers and educators.

18
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Additionally, tools like focus modes or study reminders could be introduced to help students balance
their engagement on the platform with productivity, ensuring their usage aligns with their learning
objectives.

Further research into the role of Instagram and other social media platforms in language learning
is crucial. This research would help identify effective practices and innovative methodologies while
addressing existing challenges. By maximizing Instagram’s strengths and addressing its limitations,
the platform can become an even more impactful resource for language learners, facilitating cultural
exchange and practical language application.

In conclusion, Instagram provides an engaging and accessible medium for improving English
language skills, blending education with entertainment. The continued integration of social media into
educational strategies offers significant potential for the future of learning, particularly in enhancing
cultural exchange and real-world language acquisition.

CONCLUSIONS

With the rapid advancement of digital technologies and their integration into education, social
networks have become an essential part of students’ daily routines, particularly in the context of
foreign language learning. Research findings indicate that Instagram, as one of the most widely used
social platforms, serves not only as a means of communication but also as a valuable tool for
developing foreign language communicative competence. By allowing learners to engage with real-
world language use, the platform supports deeper mastery of vocabulary, grammar, and cultural
nuances.

Quantitative data from the study reveal that a significant number of respondents utilize
Instagram for educational purposes. For example, 36.7% follow educational accounts to access study
materials, while 39.8% state that the platform helps them learn new vocabulary and expressions in
English. Additionally, Instagram plays a motivational role for many learners, with 29.6% reporting
that it increases their motivation to study. Furthermore, 38.8% of participants use Instagram to seek
advice and strategies for improving their English proficiency.

These findings highlight Instagram’s potential as a multifunctional educational resource that
combines language learning with interactive and engaging content, making it a powerful supplement
to traditional educational methods.

Instagram’s strength lies in its multimedia format, which enables users to interact with content
through videos, images, and captions. Educational creators leverage these features to present
information in engaging and visually appealing ways, such as through short video lessons, quizzes,
and live-streamed Q&A sessions. These interactive elements promote active participation and provide
students with instant feedback, enhancing their overall learning experience. Additionally, hashtags
and geotags allow users to connect with global language-learning communities and native speakers,
facilitating authentic communication and cultural exchange.

Despite its advantages, Instagram also poses challenges. One notable issue is the potential for
distractions caused by unrelated content, which can divert students’ focus from their educational
goals. Furthermore, the platform lacks the structured and progressive learning paths that are typically
offered by traditional educational resources. This limitation suggests that Instagram is best suited as
a supplementary tool for language learning, rather than a primary platform, particularly for advanced
learners who may require more comprehensive and detailed content.

Despite its challenges, Instagram holds considerable potential to bridge the gap between
theoretical language knowledge and its practical application. By offering a platform for creative
expression and real-world practice, it allows students to gain confidence in using a foreign language
across diverse contexts. For educators, Instagram serves as a dynamic medium to engage with students
beyond the classroom, making the learning process more interactive and accessible

In conclusion, Instagram supports the development of students’ language proficiency by
providing an engaging environment that situates learning within a real-world context. As its role in
education continues to expand, the platform is likely to become an integral part of future language
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learning strategies. To harness its full potential, educators and content creators should focus on
designing structured, high-quality materials tailored to different proficiency levels, while utilizing the
platform’s interactive features effectively.

Further research is needed to examine how social networks like Instagram can continue to
enhance education, deepen student engagement, and address the challenges associated with digital
distractions, ultimately creating a more effective and balanced learning experience.
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OJIEYMETTIK 7KeJIi IIeT TiJTIHiH KOMMYHMKATUBTIK KY3bIPETTIIINH 1aMBbITYy IJIAT(OPMACHI
petinge

* Temupranuena I'. K. L Kymanbekosa H. 3. 2

L 2]I. H. Tymunes areianarsl Eypasust ynTTeIK yHuBepcuTeTi, Kaszakcran Pecry6mmkachl,
Acrana K.

Maxanaoa aneymemmix oiceninepoiy, acipece Instagram naamgopmacwinwly, wiem mininoe
KOMMYHUKAMUBMIK KY3bIpemmIiliKmi 0amvimyoagsbl Manbl30blLIblebl Kapacmulpbliaosl. 3epmmey
bapvicblnOa Yuhpavlk nIamgopmanapovly JiceKe KapbiM-KaAmvlHAC KYPATbIHAH MUiMOi Oinim bepy
OPMACLIHA AUHANRAHbL AHLIKMANLObL. Instagram-uvly wem miniH Meneepy npoyecinoe2i aneyemi
HCORAPLL eKeHi Mandanobl: OY1 NAam@opma MaOeHUemapanvly KapblM-KAmblHAC 0a20bLIAPbIH
oamvimsin, c630iK KOpObl Oaiiblmyed, epaMMAMUKAIbIE 0d0blLIapobl dcemindipyee JicaHe mindik
Mamepuanoapovbl HAKmvl OMip HcAOAUbIHOA KONOAHyea MYMKIHOIK Oepedi. Couvimen xamap,
Instagram aymewmuxanvlx —Mamepuanoapea Kol —JHCemkizyoi Kammamacvlz emin, minoi
MmacviMaioayubliapmer mikeiel KapblM-KamblHAC HCACAy2a Hcagoatl jHcacauovl, oyn oinim bepy
yoepiciHiy canacvlh apmmulpadsl. 3epmmey ajACbIHOA YHU8epcumem CmyoeHmmepi apacvlHoa
cayannama xcypeizinin, onapowiy Instagram-owvl 6inim 6epy Kypanvl peminoe Kaowlioayvl 3epoeeHol.
Homuoicenep kepcemrenoeti, 6yn niamgopma sxcaya mindix 0agovliapovl Meneepyee blknai emeoi.
Lezenmen, cmyoenmmepoiy MOMUBAYUACHL MEH KAYbIMOACMbIK ce3iMine acep emyi apmyp.i Oovin
woikmel.  Ketibip  cmyoenmmep  Instagram-uvly — 01apobly  Kbl3bleYWUbLIbIRLL  MeH  03apa
apekemmecmicin ApmMmMuIp2anHblHL  aman emce, 0acKaiapvl HA3apobl UWORLIPIAHOBIDY  HCIHE
batilnanvicmel cakmay OoublHWA KUblHObIKmapaa man Ooneanvin atmmol. Kainol, 3epmmey
Homuoicenepi  Instagram-noly wem minoepin  yupenyoe mMuiMoi KYpan eKeHiH JcoHe Ol
cmyoenmmepOiy KYHOenikmi emipine mindik npakmuxaumel mabueu mypoe eHzizyee MYMKIHOIK
bepeminin kopcemmi. Byn niamgopma oxbimy npoyecin uHmepaxkmuemi HcoHe Kbi3blKmbvl emymeH
Kamap, aieymemmik diceninepoiy Kaszipei 0inim bepy dacyliecinoei poniniy aumapiviKmai apmoln
Kele JcamkaHvlH Oanendeudi. Instagram 6inim Oepy opmacvii KOANCEmMiMOl, muimMoi dHcoHe
bIHMANAHOBIPYUbL emyee bIKNAL ememin Manbl30bl pecypc peminoe maHuliobl.

Kinmmi ce30ep: kommyHukamusmix Ky3vlpemminik, MaO0eHUemapaivlk Ky3vlpemmiiix,
UYUPDPIILIK OKBIMY, AHCORAPLL OKY OpPbIHOApbl, OiniM Oepyoei aneymemmix Meoud, KamvliCyulblaa
bazvlmmanean 0Ky opmacel.
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CoumajibHble ceTM Kak miaargopma sl Pa3BUTHS HHOSA3BIYHOM KOMMYHHUKTHBHOM
KOMIIeTEeHIIUH

* Temupramuena I'. K. !, JKyman6exona H. 3.2
12Eppasuiicknii HarmonanbHbIH yHHBepcuTeT nM. JI. H. I'ymuea, Pecriyomuka Kasaxcraw, T.
Acrana

Cmambvsa noceésawena usyyeHuro poau COYUALbHLIX cemell, 6 UYACMHOCMU NAam@opmyl
Instagram, 6 @opmuposanuy KOMMYHUKAMUGHOU KOMNEMEHYUu HA UHOCMPAHHOM s3vike. B
UCCe0068aAHUU AKYEHMUPYemcs BHUMAHUE HA MOM, YmMo Yyugposvie niamgopmsl 3a nocieonue 200bl
9BOJIIOYUOHUPOBATU U3  CPEOCM8 JIUYHO2O0 0bOweHus 6 apgekmusnvie 00pazosamenvHble
uncmpymenmsi. Ocoboe mecmo omeooumcsi nomenyuany Instagram 6 oOyueHuu UHOCMPAHHBIM
AZBIKAM, BKIIOUASL PA3GUMUE MENCKYIbMYPHOU KOMMYHUKAYUU, PACWUPEHUe CLOBAPHO20 3andcd,
COBEPUIEHCINBOBAHUE 2PAMMAMUYECKUX HABLIKOE U NPUMEHEHUE A3bIKA 8 PeabHblX HCUSHEHHbIX
cumyayusx. Instagram cnocobcmeyem obOpazosamenbHOMy Npoyeccy 3a Cuem B03MONCHOCHIU
83AUMOOEUCMBUSL C HOCUMENAMU A3bIKA U O00CMYNA K AVMEHMUYHbLIM Mamepuailam, ymo
3HaUUMeNbHO obozawaem ONvlM U3yueHus A3vlka. B pamxax uccrnedosanus 0Ovlio nposedeHo
AHKemuposanue CmyoOeHmo8 YHUsepcumemos OJisi usyueHusi ux eocnpusmus Instagram xak
uncmpymenma obyuenus. Pezynomamoel noxkasanu, umo niamgopma OelucmsumenbHo nomozaem 6
0CB0EHUU HOBbIX A3bIKOGLIX HABbIKOE. DOHAKO ee GIusHUe HA MOMUBAYUIO CIMYOEHMO8 U YYECHEO
NPUHAONEHCHOCTU K COOOUeCmB) 0KA3al0Ch HeOOHO3HAYHbIM. Hdacmb cmyoenmos ommemuna pocm
BOBIIEUEHHOCIIU U AKMUBHO20 83AUMOOCUCMEUS, 8 MO 8peMsl KaK Opyaue YKA3aau Ha mpyOHOCU C
KOHYenmpayuet u noooepicanuem cesa3u 8 npoyecce ooyuenus. B yenom, Instagram Ovin npusHan
YEHHbIM UHCIMPYMEHMOM, KOMOPblll OP2AHUYHO UHMeSPUPYem s136IK08YI0 NPAKMUK) 8 NOBCEOHEEHYI0
JHCU3HL CMYOEHMO8, 0ends Npoyecc UyueHusi A3blka 0Oolee UHMEPEeCHbIM, UHMEPAKMUBHbIM U
appexmusnvim. HUccredosanue noouepkugaen 03pacmarouyio 3HAUUMOCIb COYUATbHbIX cemell 6
COBPEMEHHOM 00pA308aMeNbHOM NPOCMPAHCIBE, OCOOEHHO UX pPONb 68 NPOOBUINCEHUU HABLIKOG
811A0eHUsT UHOCMPAHHBIM A36IKOM U CO30aHUU OoNee OOCMYNHOU, OUHAMUYHOU U MOMUSUpYouell
00pazosamenvHoU cpeobl.

Kniouesvie cnosa: KOMMYHUKAMUBHASL KOMNEMEHYUsL, MENCKYIbMYPHASL KOMNEeMmeHYusl,
yughposoe obyuenue, @vicuiue yuyeOHble 3a8e0eHUs], COYUAIbHbIE MeOud 8 00pa308anuu, cpeod
AKMUBHO20 00YYEHUS.
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