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KA3axXCKUl A3bIK U3 PYCCKO2O U AH2IULICKO20 A3bIKO8. ABMOPbI CMamblil, CCbINAAC HA pAOOMbl YYEHbIX
mepmunono2oé b.Momwinosou, b.Kanuynei, npeonazaiom «npuHuMamvy Kaxdcoylo 6Xo05uyio 6
KA3aXCKUll A3bIK UHOSA3BIYHYIO eOUHUYY HA OCHOB8E MWAMeNbHO20 U3YUeHUs OAHHO20 Cl06a 8 ceeme
Hayunou napaouemvl. [lo muenuro b.Kanuynvi:«B nawem azvike ecmv Oonbuie cma muicsid ciog u3
€BPONENCKUX A3bIKOB, KOMOpble HA3LIGAIOMCS MENCOYHAPOOHbIMU mepmuHamu. M onu cmanu
NPUYUHOU HAPYULEHUSI OCHOBbI, CMEPICHA Haule2o S3blKd — 3AKOHA cuHeapmonuzmay [6, 31].
Asmopuvl cmamvu NOOHUMAIOM NPOOIEMY 3aUMCINEO0BAHULL 8 KA3AXCKOM A3bIKe, NPUBOOsl 8 Kauecmee
npumepa cio8o «npanmepusy, akmueno npumenssuieecs 6 2020 200y HakanyHe bl00OPOE8 0enymamos
madcunuca 6 Ilapramenm Pecnyoauxu Kazaxcman.
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Determination of the place in the Kazakh language of the word “primaries” as a unit of
social-political vocabulary
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The article discusses the issues of delimiting social-political vocabulary and terms. And
problems of determining the place of linguistics units includes in the Kazakh language from Russian
language, English language. The authors of the article refer to the works of scientific terminologists
B.Kalyuly, B.Momynova. They suggest looking at each word through careful scrutiny in a scientific
paradigm. According to the B.Kalyuly: “In our language there are more than one hundred thousand
words that are called international terms. And they became the reason for the breaking of the main
rule of our language — the law of harmony”. [6; p31.]. The authors of the article discusses the
problem of borrowing in language.They give an example of the word primaries, which was actively
used during the parliamentary election in Republic of Kazakhstan.

Received: 21.01.2021

SRSTI 16.21.27

A.Abilov!, N.R. Khegail, E.A. Ibragimova
!Kyzylorda Korkyt Ata university, Kyzylorda, 120000, Republic of Kazakhstan

SOCIAL ORIENTATION OF MEDIA TEXTS CONTAINING PROFESSIONAL
VOCABULARY, THEIR ADAPTATION AND FUNCTIONING

The authors attempt to analyze the features of social orientation of media texts containing
professional vocabulary. The authors also analyze the distinctive features of the pragmatic
adaptation and functioning of the abovementioned texts. In the article, the authors try to show that
professional vocabulary arises and develops on the basis of a folk language and is its continuation.
The authors believe that professional vocabulary is a continuation of a dialectal language not a
literary one. During the analysis of samples of professional terminology, the authors come to a
conclusion that professional terminology, which in most cases grows from professional vocabulary,
acquires autonomy over time. As a result, such types of terminology form their own systems of
concepts, means of expression, and methods of word formation also.

Key words: media text, professional vocabulary, pragmatic adaptation, pragmatic
transformation, translation, reality, professionalism.
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The creation of media texts is due to a number of extra linguistic factors. These factors include:
intendance for a mass audience, the efficiency of creating and consuming text, frequency, collective
creativity, the use of other, primary texts (documents, press releases, messages from news agencies,
etc.). Consequently, media texts are not only a part of public life, but also the subjects of “extremely
intense pragmatic relations” [4, 23].

The functioning of media texts is studied from the standpoint of social orientation towards a
certain readership (taking into account the degree of awareness, educational level and value
preferences of the recipients of the text). For example, among journalistic materials, there are articles
addressed to women. The discussion in the article of such issues as a woman place in the modern
world, her self-identification, experience and attitude is the evidence of the focus on women. As well
as "the constant unification of the author of the article with the readers is: " We are still grossly
underrepresented in the Commons ... But we have got enough of a range of (women politicians) ..."
[4, 41].

The effectiveness of the impact of news information on readers, the degree of understanding of
information and journalistic materials is determined through the concept of "informational value of
the text" — a relative value that depends on the so-called "semiotic level of a particular reader”. This
term, borrowed from social psychology, means "a set of features determining linguistic knowledge,
professional training and the ability to navigate various kinds of information based on their general
life experience.”

The researchers of the mass communication discourse noted pragmatic flexibility, "sensitivity"
of publicistic texts to certain changes in the communicative situation parameters. Discourse within
the framework of the communicative space is understood as a social process in which the text is
included, and the text is considered as a concrete material object, which is the result of this process
[4, 45].

In many cases, materials from news agencies are used as primary texts, and at each stage of
processing, the previous version is transformed in accordance with a new extralinguistic context —
new goals and priorities.

Thus, the creation of media text is a series of successive transformations. Obviously, with such
a pragmatic adaptation, there is never a detailed coincidence of the content-formal aspects of two
different texts; the textual modality can never be realized in the same way [2, 137].

MAIN PART

In most cases, the source text undergoes significant pragmatic adaptation. Ya.S. Voskoboinikov
and V.K. Yuryev described a number of everyday situations in journalistic practice, when the editor
became the actual co-author of the text:

Digest is a journalistic term that means a concentrated presentation of material, cutting and
cutting to the desired size, adapting to the desired conditions of his style, both in structure and in
language. The digest assumes a well-defined position from which the presentation is given, however,
only extremely balanced commenting is allowed, and even then only in order to highlight the most
important and interesting elements of the content [6,11];

Rewrite is a term similar in meaning to the digest. Unlike a digest, it implies that the original
text is too long or simply bad and must be done anew, bringing it to the desired condition in terms of
content, style, and size [6, 32].

These types of pragmatic transformation make it possible, for example, to adapt interesting
information from a specialized publication for newspapers and magazines designed for a wide range
of readers. Digest and rewrite are widely used in news information. They are used not only for
compiling various kinds of reviews, but also for processing individual messages that, for one reason
or another, do not suit the editorial board [2, 156].

A situation often arises when the material does not contain the necessary explanatory
information. One of the editor's tasks is to find information that supplements the text with one or
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another important detail. Every editor, even at the bottom of the editorial staff, can make a significant
contribution by filling in some of the gaps in the material that passes through him.

One of the varieties of pragmatic adaptation includes those situations when it is necessary to
"shift accents", to eliminate the author's overly subjective assessment by changing the theme and rem
structure of the text;

A more profitable presentation of material is provided by finding the "right angle™ - bringing to
the fore (for example, using as a subheading) information that would attract the reader's attention;

There is a special case, the so-called "translation” of oral speech into newspaper language. It is
emphasized that in this case, both the professionalism of the correspondent preparing the report and
the professional competence of the editor are especially important. The examples given do not cover
all situations of significant pragmatic adaptation of media texts. For example, when working with the
so-called "information with continuation”, when an event or a problem continues to be in the process
of development, in already finished materials they often make various kinds of changes, rearrange
them, create new subheadings and even headings [2, 237].

Some types of journalistic texts can base on several source texts. The most difficult and time-
consuming types of compilation for a journalist are the so-called backgrounds and reviews.

Backgrounds are generalized collections of all sorts of information that provide background to
various events and problems. Along with facts and other information of an objective nature, there are
usually elements of analysis and comments included in the backgrounds. Backgrounds are often
prepared by news agencies - as a rule, not so much for direct publication in newspapers and
magazines, but to provide the journalists working there with the initial information for their own
materials so that they can write in any one "necessary" direction [6, 24].

Reviews are, first of all, operational news bulletins on current events and problems, or
collections, compiled according to thematic principles - for example, news of science and technology,
the business world, cultural life or sports, criminal, secular or other chronicle [6, 37].

Depending on the specifics of their content, reviews, as well as backgrounds, can be very
different both in the selection of information and in the style of presentation — either only news, or
facts accompanied by their analysis. In addition to the latest news, reviews on international affairs
also include media responses from different countries. Market reviews often accompany economic
forecasts. In the chronicle of theatrical life or the music stage, news about "stars™ intertwine with
reviews from reviewers and critics. Perfume reviews with news in the field of perfumery art and
industry can differ dramatically in the selection of information and in the style of presentation.

Rapid development of new information technologies at the turn of the XX-XXI centuries led to
the emergence of the term “electronic newspaper", which is understood as any texts reproduced on
the screen with more or less operational information, as well as special network editions of periodicals
adapted for presentation on the Web -space. In world practice, such concepts as: electronic
journalism, electronic publishing have already been established, with the help of which the
publication is carried out in an electronic version and which allow reproducing verbal texts, graphics,
tables and other semiotic complexes, or already prepared in paper version, or - directly in electronic.
In the United States, for example, a "home semi-automatic electronic newspaper™ has appeared, which
"knows" its reader and compiles materials for him or her on a daily basis, using telegraph agencies,
databases, and television news as sources. The first page of this newspaper is the main headings
(international information, financial, legal and political, etc.) with short texts below them. Some color
illustrations accompany the texts - it can be a map of the country mentioned in the message or a
photograph of the president, a campaign poster. The machine selects these illustrations, using a
videodisk containing over 50 thousand photographs, drawings, diagrams.

Despite the fact that there are huge technological differences between these phenomena -
electronic and paper printing - they are phenomena of the same order, since their system-forming
basis — textual space — remains unchanged. The print edition integrated into the system of public
relations and is subject to all its factors, including the impact of a technical innovation, and electronic
editions - the result of “a very long evolution carried out within the framework of the same system,
which includes paper editions” [4, 349].
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Even a few decades ago, newspaper writing considered to be almost exclusively for native
speakers. In 1968, A. Neubert, in his work "Pragmatic Aspects of Translation”, referred press
materials to the type of texts intended only for native speakers. He emphasized the fact that such texts
are fundamentally untranslatable, in contrast to other types of text: scientific literature aimed at native
speakers of both the source language and the target language; fiction, which, although intended
primarily for people for whom this language is native, is often translated into other languages;
materials of foreign policy activities [5, 189].

The evolution of the mass media has led to the creation of a single information and
communication space. As a result, media texts have become one of the components of global
communication. Currently, the interlingual transformation of texts is becoming an important aspect
of the pragmatic adaptation of texts.

In traditional translational linguistics, the ideal situation is, of course, when "the original text
fully reflects the intention of the Source, and the translator has no other goals than the most complete
reproduction of the foreign text in the target language.” In the case of pragmatic adaptation of the
original text, "the translator actually goes beyond his own translation functions, solving a certain
pragmatic extra task that has no direct relation to the reproduction of a foreign language original [3,
131].

Although in practice, a translator carries out himself such a pragmatic adaptation in the
translation process, it could be outside the translation act. The translator could first translate the
original, fulfilling all the requirements of adequacy (including reproducing the pragmatics of the
original text), and then the translation text could be adapted (by the translator or another person) in
order to achieve the desired impact on a specific person or group of people [3,133].

However, the translator of a journalistic text always faces the task of pragmatic adaptation of
the original text, and this is primarily due to the above-described specifics of this type of texts. The
translator's desire to achieve all levels of equivalence - semantic, genre-stylistic, pragmatic - forces
him to adapt the text to the perception of a foreign language reader in order to achieve an adequate
understanding of the text. As already noted, the reader often lacks background knowledge of the
historical, cultural and geographical plan, and he is not able to interpret as a native speaker. To do
this, the translator uses the technique of lexical additions, for example, the transfer in Russian of
geographical names such as American Massachusetts, Oklahoma, Virginia, Canadian Manitoba,
Alberta or English Middlesex, Surrey, etc. requires additional use of the words “state”, “province”,
“county”.

When conveying realities, transcription, transliteration or tracing is often used in combination
with a descriptive translation: «...for desert you got Brown Betty, which nobody ate...» — «...Ha
CITAJIKOE — «PBDKYI0 BeTTH», My AuHT ¢ MAaTOKO#H, TOJIBKO ero HUKTO He e [1, 133].

To convey the realities the translator often has to make a deeper restructuring of the text, since
he is forced to use both lexical replacements and lexical additions in combination with a descriptive
translation. Besides, it in turn, forces him to apply deep lexical and grammatical transformations of
the syntactic structure of the source text: «The prime-minister addressed the people from the window
of No. 10. — IIpembep-MHHUCTP 0OpATHIICA K COOPABIIMMCS U3 OKHA CBOEH pe3uaeHIum» - '~ in this
case, the translator uses a lexical replacement: instead of No. 10 — their residence; «It was Friday and
soon they will go and get drunk. And now they pretended that it was Monday and even Thursday and
that they had no money - beuia nsTHUIA, A€Hb MOJYYKH, H CKOPO OHHU TOMIYT M HANIBIOTCA. A MOKa
OHMU J¢cJIaJid BUI, YTO CECTrOAHA NOHCACIIbHUK UJIN OAaXKE YCTBEPI' U YTO Y HUX HET ACHECT» — in the given
example there is an addition and syntactic transformation of the text [1, 137].

In some cases, a translator can use the omission technique and does not mention the realia in
the translation text. For example, «Parked by a solicitor's office opposite the cafe was a green Aston
Martin tourer — Y koHTOpBI aIBOKaTa HaNpOTHB Ka)e CTOSUT DIIETAaHTHBIN CIIOPTHBHBIH aBTOMOOHIIb
3eneHoro mneeta». Here the translator omitted the name of the car brand and compensated it with the
lexical substitution — a sports car [1, 143].

Another important reason requiring a pragmatic adaptation of the text of the TL is different
connotations of the figurative-associative plan in words that have regular correspondences in
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languages, as well as some differences in speech culture. So, for example, the translation of the
phrases familiar to the Russian ear "battle for the harvest”, "declare war on delays", etc. can cause
some misunderstanding in a foreign-language reader and create an impression of the aggressiveness
of Russian people, therefore softened wording is often used when translating them.

In general, the pragmatic adaptation of the translation is carried out without prejudice to the
semantic content of the text; however, there are situations when the translator can sacrifice the logical
and subject content to achieve the desired communicative effect. Such situations include cases when
the translation addressed not to an average representative of a given nation, but to a specific recipient:
a man, a woman, a child. That is why, when translating children’s literature, we often encounter
significant pragmatic adaptation of the text, taking into account not only the background knowledge
of a young reader, but also his or her knowledge of children's folklore and national folklore traditions.
A rather striking example of the adaptation of children's fairy tales can be the translation of Brothers’
Grimm fairy tales. For example, in the fairy tale "Cinderella" in an original version, Cinderella's
stepmother invites one of her daughter to chop off her toe and the other to chop off her heel so that
she can put on a crystal slipper. To take into account the recommended age for reading such literature,
it was necessary to adapt the translation text.

Some cases of pragmatic adaptation of the text can lead to its significant distance from the FL
text, to the loss of equivalence by the FL text; such translations are called modernization of the text,
and sometimes free retelling. As a rule, they are used for special purposes, in particular: manipulation
of consciousness, proposing false arguments in the proof [7, 169].

The adaptation of the text to genre-stylistic norms in the TL plays an important role in the
process of pragmatic adaptation of the translation. It is especially important when translating texts of
scientific and, especially, official-business styles, characterized by a rigid genre form.

A special case of the pragmatic adaptation of the text is expressing the personal attitude of the
translator to the text he is translating found in literary translation [7, 173].

Depending on the “extra-translation problem" solved by the translators in this case, reviews and
translations of articles, advertising press releases may have a different character. Today we are
witnessing fundamental changes in the nature of information processes. In result of the development
of new information technologies, a single information and communication space appeared. The
Internet has ushered in a new era as a global medium of communication. Various reviews including
perfumery ones, have become one of the components of global communication.

Perfume discourse is characterized by a special way of constructing the text of the perfume
review itself, an abundance of professionally oriented vocabulary, a variety of stylistic techniques as
a means of influencing the receptor. One of the distinctive features of such a text is its obvious
secondary nature: the primary author's texts, as well as the texts of various advertising agencies, are
subject to pragmatic adaptation in accordance with the orientation towards a specific readership.

Such texts often also require descriptions that combine the beauty and appeal of advertising
texts and the clarity of technical wording. Translations from areas such as perfumery and the art of
perfumery require a lot of attention and precision. They can even be compared with medical
translations and translations in the field of chemistry, as one of the most difficult types of translation,
since in connection with the general increase in the level of human education, there is a tendency to
write not only artistically beautiful, but also informative reviews.

Perfume reviews do not differ much from newspaper news articles and we may assume that
professionally oriented vocabulary in the texts of perfume reviews serves the same purposes. In the
process of development and functioning of professionalisms, a kind of selection is carried out: from
several professionalisms one is selected, usually the best, promising, “correctly orienting”. It should
not be forgotten that there are much more requirements for the term than for professionalism. In
particular, not in the last place is the criterion of aesthetic character. Especially important are the
aesthetic and prestigious aspects in the names of persons by profession. For example, recently there
have appeared many names of professions and types of activity borrowed from the English language,
such as: copywriter, beauty-writer, perfume-blogger, etc.
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CONCLUSION

Perfume review texts, blogs written by perfume bloggers are also media texts. They are also
characterized by their intended purpose for a mass audience, the efficiency of creation and
consumption of text, the frequency, collective creativity, the use of other, primary texts (documents,
press releases, messages from news agencies, etc.). Consequently, perfume reviews and blogs “are
not only a part of public life, but also subjects of “extremely intense pragmatic relations” [6, 23].

Such surveys influence on the consciousness of the masses and its consumer interest. That is
why manufacturers are so willing to provide samples of their products to well-known bloggers having
a certain authority among a certain audience. The result of such an interchange (a sample or sample
of products and a review dedicated to this particular sample) is the warming up of the readers' interest
in the product, the desire to try it and, ultimately, to purchase it. At the same time, one should not
forget that the overwhelming part of perfumery products is produced in Europe and the United States,
respectively, and correspondence is conducted in a foreign language, more often in English.

Various extralinguistic factors decisively influenced the functioning of terms and
professionalisms in the speech of specialists. In particular, the level of their general and special
training, as well as the degree of knowledge of the literary language has a great impact too. Where
the means of everyday (non-professional) communication is a non-literary form of speech (local
dialect, vernacular), it is more natural to expect in the industry vocabulary not literary standardized
terminology, but professional-industrial vocabulary. If the carriers of special vocabulary are fluent in
the literary language, then it is possible to assume that they also know the terminology.

REFERENCES
1 Alekseeva I.S., Introduction to Translation Studies. — SPb., 2004.
2 Voskoboinikov Ya.S., Yuriev V.K., Journalist and Information. Professional experience of the
Western press M., RIA News 1993. — 204p.
3 Komissarov V.N., Modern translation studies. Tutorial. — M.,: ETS. , 2001. — 424 p.
4 Misonzhnikov B.Ya., Yurkov A.A. Fundamentals of the creative activity of a journalist — St.
Petersburg, 2002. — 470 p.
5 Neubert A., Pragmatic aspects of translation. Questions of the theory of translation in foreign
linguistics: collection of articles, 185-202 p.
6 Fedorov A.V., Glossary of terms on media education, media education, media literacy, media
competence. Publishing house Taganrog, state ped. Institute, 2010. — 64 p.
7 Schweitzer A.D., Translation theory: status, problems, aspects. Moscow: Science, 1988. — 219 p.

Received: 26.10.2020

Kaci0u excnkagan TypaTblH MeIHa-MITiHAEPAl dJIeyMeTTIK 0aFaap.ay, oaapasl OeHimaey
JKIHE KOJIaHY

A. A6uos?, H.P. Xeraiil, D.A. I/I6parHM013a1

lKOpKLIT Ara areiaaarsl Kpi3bpuiopaa yausepeuteti, Keizbutopaa k., 120000, Kazakcran
Pecniybnmukacs!

Maxanaoa kacibu nexcuxadaw mMYpamvlH MeOua-mamiHoepoiy aneymemmix 6ag0apviHblH
epexuieslikmepin, COHOAl-aK amanean MamiHOepoiy NPazMamuKaiblK oetimoenyi MeH Koi0aHbICbIH
manoayea apekem dicacanzan. Makana asmopaapel Kaciou NeKCUKAHbIY XANblK MINIHIY He2i3iHOe
naiioa O60bin, 0aMbin Keie HCAMKAHbIH JcoHe Kobinece adebu emec, ouanekm miliHiy JHCaneacol
eKeHiH Kopcemyze muipvicmul. Kocibu nexcuxkaoan wivieamely KaCciou mepMuHoIOUs. YaAKbIM ome
Kele 63 YeviMOoapbl, 01apobl JHCemKi3y Kypanoapvl, COHOAU-AK co3dcacam macindepi cyieci dap
oepbecmikke ue 6onaovl. TepMuHONO2UAHBIY OCHIHOAU MYPJepi HIMUIICECIHOe YbIMOApOblY 63
JAHCYUECIiH, 01apObl HCEeMKI3Y KYPALOAPbIH HCIHE Oe CO3HCACAM d0ICMEPIH KYPatiovl.
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Marepuan 26.10.2020 6acnara TycTi

CounmajibHasi HANPaBJEHHOCTh MeIHATEKCTOB, COAEP KALIMX MPO(ecCHOHATBHYIO JIEKCHKY,
WX agantanus 1 QyHKIHOHUPOBaHHE

A. A6unos?, H.P. Xeraii!, D.A. U6parumosa’

'KespinopauHckuil yauepeuter umenn Kopkeit Ata, T. Keiseimopaa, 120000, Pecry6mika
Kazaxcran

B cmamve oenaemca nonvimka ananuza ocobennocmel coyuanbHoOU opuenmayuu meoua-
MEKCMOo8,  CO0epHcaUx NpPodecCUOHaNbHYI0  NeKCUKY. Asmopvl  maxk e  anausupyom
OMIAUYUMENbHBIE Yepmbl NPASMAMU4ecKol aoanmayuu U @QYHKYUOHUPOBAHUS BbIULEYKA3AHHBIX
mekcmos. B cmamve asémopvl noneimanuce nokazamv, uUMoO NPOPECCUOHANbHAS NEKCUKA
3apooicoaemcest U paszeueaemcs Ha OCHO8E HAPOOHO20 SA3bIKA U ABNAEMCS €20 NPOOONHCEHUEM.
Aemopul  nonazarom, 4mo  NpogeccuoHanvHas — NeKCUKA — AGNAEMCs  NPOOOIAHCEHUEM  He
JUMepamypHo20, a OuaieKmHoz2o sA3vlka. B xoode awmanuza obpasyos npogeccuonanvrot
mepmunono2uu, Ovliu CcOeNanbl 6bl1600bI O MOM, UYMO NPODECcCUHATbHAS MEPMUHONO2US
gvlpacmarowas 6 OonrbuwuHcmee Ccayuaes U3 NpopeccuoHanbHou JNeKCUKU, CO BpeMeHeM
npuobpemaem asmonomHocms. 1100006HbIe 8UObI MEPMUHONO2UU 8 UMO2E 00PA3YIOM C8OU CUCHEMbL
NOHAMUL, CpeoCmea Ux 8blpadiCeHuUs, a MmaKxHce npuemsl C108000pA308aHUS.

Marepuan noctynui B peJakiuio xKypHaia 26.10.2020

I'PHTU 16.21.33

M.O. BeabmecoBal, I'.A. Ixenanaepa®®

1®Irb0Y BO «Openbyprekuii TocyaapcTBEeHHBIH Mearornyeckuii yHuBepcuret», T. OpeHoypr,
460000, Poccuiickas denepanus

HAO «3ananno-KasaxcTaHCKHi MeIUITHHCKHIA yHUBEpcUTET MMeHu Mapara OcmanoBa», AKTo0e
030012, Pecriyonuka Kazaxcran

SHAO «AkTiOOMHCKHiI pernoHanbHelii yHuBepcuTer mMenu K. JKy6anosa», Akto6e 030000,
Pecnyonuka Kazaxcran

PEAJIN3BALIMUA OBBEKTUBHOI'O U CYBBEKTUBHOI'O B PAMKAX
TEKCTOBOI'O OIIUCAHUS KAPTUH Y. TEPHEPA

Llenv 0annoco uccnedosanus — 8biA8UMb 0OUjee U YaCMHOe 8 MEKCMOBbIX ONUCAHUAX KAPMUH
V. Tépuepa “Shade and Darkness — the Evening of the Deluge and Light and Colour (Goethe’s
Theory)” u “The Morning after the Deluge — Moses writing the Book of Genesis”. B kauecmese
IMAUPUYECKOU 0a3bl  UCCIe008aHUsi ObliU  BbIOPAHLL  UleCmb MoHozpaguli 00 aAHSAUUCKUX
XYOOJUCHUKAX, 6 KOMOpbIX Quaypupyiom 6epoaibHble ONUCAHUSL O0003HAYEHHBIX HCUBONUCHBIX
nonomen Y. Tépnepa. OcHOBHbIM MEMOOOM UCCLE008AHUS AGNACMC UHMEPNPEMAMUEHbBIL AHATU3,
conymcmsyrowum — unmpocnexkyus. Knouegotl konyenm, axmyanuzupyowuiics 8 MoHozpagusax oo
AHRNULICKUX XYOO0JICHUKAx, — ‘‘painting”, mauughecmupyemcs 8 mMeKCmax UCKYCCMB08e04eCKUX
MoHocpaghuil 8 ONUCAHUAX OCOOEHHOCmel MAaHepbl NUCbMA OMOENbHBIX XYOOICHUKOE (8 OAHHOM
cnyuae V. Tépnepa) u manpaenenuii uckyccmea (Hanpumep, MoOepHUsMe U UMNPeCcCUoHu3me), a
makice CyObeKMuBHO-0YEeHOUHO20 BbIPANCEHUS OMHOWIEHUs A8Mopa Monozpaguu K npeomemy
ONUCAHUA.

Kntouesvie cnosa: memmanvroe obpazosanue ‘“‘painting”, monozpaguu 06 aHeAUUCKUX
xyoooicnuxax, Y. Tépuep, eepbanvHoe onucanue KapmuH, AHAO0A3bIYHBIL UCKYCCMBO8€0HeCKUll
ouckypc.
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