1. Yonuxanos ateiaaarsl KY xabapmsicsl. @unonorus cepusicsl. Ne 1 2024 Bulletin of S.Ualikhanov KU.
Becrauk KV umenn 1. Yanuxanosa. Cepust dunonorudeckas. Ne 1, 2024 Philological Series. Ne 1, 2024
ISSN 2788-7979 (online)

2 Zhakypov, Zh.A. (2015), Qazaq lingvofolklortanuynyn gylymtanulyq tugyry [Scientific platform of
the Kazakh linguofolculture]. QR UGA khabarlary [National Academy of Sciences of the Republic
of Kazakhstan], Ne2 [in Kazakh].

3 Attila, B. Lexical Borrowing, Categorization, and Mental Representation, (2017). Awvailable at:
https://content.sciendo.com/downloadpdf/journals/ausp/9/3/article-p53.pdf [in English] (accessed:
26.01.2024).

4 Hecke, A.V. The Struggles of the Multilingual Subject and His Identity Search in Literature: Ilan
Stavans's On Borrowed Words — A Memoir of Language, (2019). Available at:
http://link.springer.com/article/10.1007/s11061-019-09611-y [in English] (assessed: 26.01.2024).

5 Sarekenova, Q.Q. (2010), Qazirgi gazagq tilinin leksikologiyasy [Lexicology of the modern Kazakh
language] Astana,

6 Kopylenko, M.M., Akhmetzhanova, Z.K., Zholtaeva, T.U. (1990), Kazakhskoe slovo v russkom
khudozhesvennom tekste [The Kazakh word in the Russian literary text], Almaty.

7 Babalar sozi: Zhuz tomdyq (2004), Dini dastandar [Religious epics], Astana.

8 Mamyrbekova, G. (2017) Qazagq tilindegi arab, parsy sozderinin tusindirme sozdigi [Explanatory
Dictionary of Arabic and Persian words in the Kazakh language], Almaty.

9 Quran, Karim (2016).Arabsha transkripciyasy zhane gazagsha magynasy [The Quran. Arabic
transcription and Kazakh meaning], Almaty.

10 Babalar sozi: Zhuz tomdyq (2004), Dini dastandar [Religious epics], [Vol.13], Astana.

11 Babalar sozi: Zhuz tomdyq (2004), Dini dastandar [Religious epics], [Vols.15], Astana.

12 Babalar sozi: Zhuz tomdyq. (2004), Dini dastandar [Religious epics], [Vols.12], Astana.

13 Babalar sozi: Zhuz tomdyq. (2004), Dini dastandar [Religious epics], [Vols.11], Astana.

Received: 01.02.2024

ISRTI 16.21.27 DOI: 10.59102/kufil/2024/iss1pp109-120

Z.K. Kassanoval, Zh.K. Ibrayeva®
!Al-Farabi Kazakh National University, Almaty, 050040, Republic of Kazakhstan

LANGUAGE CHOICE AND LANGUAGE PREFERENCES IN PROFESSIONAL
DISCOURSE (BASED ON THE TEXTS OF JOB ADVERTISEMENTY)

The subject of this article is language practice in the context of Kazakhstan’s labor market. The
article provides a brief overview of the language policy of the Republic of Kazakhstan having a direct
impact on language practice and the process of commodification of the Kazakh language in general.
The article presents an analysis of job advertisements to identify the demand for the language in the
labor market. It should be noted that the results of the study reflect the current situation (2023 is the
period of the experiment). The results were obtained using content analysis and discourse analysis.
The experiment led to the conclusion that the Kazakh language has become a valuable skill in the
labor market, but at the same time, the greatest part of written business communication is carried out
in Russian. The authors see the prospect of research in a longitudinal study of the process of
commodification of the Kazakh language in the aspect of marketing linguistics, as well as research
into the specific characteristics of the text of advertisements from the perspective of sociolinguistics,
linguistic pragmatics, text linguistics, and discourse theory.
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MAIN PROVISIONS

Professional discourse is widely discussed and highly debatable in terms of languages, ethics,
accessibility, power dynamics, etc. We adhere to the opinion of such researchers as Britt-Louise
Gunnarsson or Kenneth Kong and L.S.Beilinson that professional discourse is communication that
happens between people with some professional training background to make things done. If
professional discourse is defined as a text in a socio-pragmatic context it means that any job
advertisement, as a form of professional discourse, will have the same features as well. Indeed, job
advertisements are designed to catch the attention of specific professionals and make them apply, as
well as social context could be easily understood by used vocabulary (such as values of employer,
social orientation (work for women or students) or position grade and consequently pay range). In
our research we used job advertisements as a tool to measure efficiency of governmental language
policy in a private sector. With the literature review on the topic, in our view, works of Suleymenova
E.D, Madiyeva G.B, Altynbekova O.B, and Ibrayeva Zh.K are the most influential ones in the field.

INTRODUCTION

Have you ever wondered what type of privilege language proficiency could create? This issue
is highly discussed mainly in the domain of the English language commodification given the
globalization context in general and some economic issues in particular [1] , but if such privilege
could be applied to the local context as well? Currently, the world is experiencing global
transformations in the labor market. Kazakhstani society, in the new reality, is faced with new
challenges and new needs, an important one of which is the development of human capital. Therefore,
it is relevant to turn to the analysis of language processes and the implementation of language policy
in the Kazakh labor market. The relevance is due to a number of factors: firstly, changes in the
language planning of the Republic of Kazakhstan that have occurred in recent years require a
quantitative and qualitative analysis of language processes and language preferences in leading areas
of business and economics; secondly, the observed imbalance of supply and demand in the labor
market allows us to talk about the necessary foresight in the field of education, training and retraining
of personnel in the conditions of observed competition; thirdly, the development of digital
technologies has entailed changes in the requirements for key skills, among which knowledge of
languages takes an important place.

If we focus on Kazakhstan’s language policy in general and paragraph 24 point 1 of Law on
Consumer Protection in particular, which obliges companies to provide information on a product in
Kazakh if a customer asks to, then the following questions may arise: if this law creates cases of
language-sensitive recruitment [2] or do companies comply with this obligation in terms of Kazakh
languages proficiency?

The article presents an analysis of job advertisements by focusing on pre-employment key
skills. In our opinion, this might shed light on the actual language practices in the business field
domain. Having received this information, we could further analyze it on the subject of compliance
with the government’s language policy as well as see market demand for a specific language skill.
Thus, revealing the type of relations between actual language practice — desired language practice —
and market demand for a language proficiency is the main objective of the article.

Further this article deals with an overview of regulatory documents of Republic of Kazakhstan,
an analysis of job advertisements, review of used methods and tools. The discussion part of the article
will explain revealed tendencies from data and in the conclusion part, findings will be summed up
and compared with our vision of the situation. Authors will also propose some recommendations that,
in their opinion, will be useful as for employees so for employers related to language management as
well as enlighten some aspects of related matters for further elaboration.
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MATERIALS AND METHODS

In the process of work, based on the goals and objectives of the study, the following methods
were used: the synthesis method, descriptive method, content analysis (keywords and clue words
identification). The data on “position title” was also collected to analyze if a specific language skill
indicated within the titles. Furthermore, critical discourse analysis was applied to check compliance
with the agreed language standards and to reveal current social context. Key words search was used
to get a specific list of results and all that results were used for analysis. To identify the availability
of a specific language skill in the text a document-term matrix was used.

As the material and sources of the study were used data was collected from the hh.kz
(headhunter.kz) site. Headhunter is a Russian-based company dealing with internet recruitment
officially opened in Kazakhstan in 2006. The review of sources showed that, regardless of the
availability of different job-seeking sites in Kazakhstan such as enbek.kz, qyzmet.kz,jobs.kz,
rabota.kz and others the most used site for job seekers is hh.kz. According to a 2019 report by
SimilarWeb, hh.kz had a traffic share of 94.9% among job-seeking websites in Kazakhstan which
means that 94.9% of all people searching for a job online, use a hh.kz platform. And according to
today's dynamic information hh.kz is still ranked first. The site interface is available in Kazakh since
2014 [3], [4].

It is worth noting that there is also Enbek.kz - an official government-owned labor exchange
website dealing with unemployment in a broader social-economic context . For example, if you search
for a “shepherd”: hh.kz search results equals 0 and Enbek.kz search results provide ‘28 open
vacancies for 57 working places”. All postings are differentiated based on employment promotion
measures: employed regularly or governmentally subsidized (youth employment, first placement,
public works). National projects (such as Entrepreneurship Development, Educated Nation, Healthy
Nation, Regional Development Program, etc.) employment needs also could be analyzed through
postings at enbek.kz using dedicated filters. Additionally, job postings are marked based on specific
criteria: jobs for released from prison, for people with disabilities, with provision of accommodation,
for youth. Postings at Enbek.kz are obligatory for companies based on local governmental decision
[5]. It is also important to note that there is a specific place for the “language proficiency” filter at
enbek.kz and no such filter at hh.kz. We believe it reflects a wider concept of language management
in Kazakhstan.

Data collection was performed with Chrome Web Scraper extension to minimize errors caused
by human factors. Input value was defined as “sales manager”. It was decided to choose “sales
manager” position for analysis due to the following reasons: 1) main skill to perform this job is being
able to successfully communicate with customers; 2) having communication skill in the position of
hard skill means that this criterion won’t be neglected or sacrificed in favor or other valuable skill.

It is assumed that in case language is a key factor it should be indicated in the key skills section,
otherwise it should be considered as not essential. It should be noted that postings could be done
without mentioning key skills if the recruiting manager did not consider doing so. But omitting the
key skills field affects the search result potential of a job posting so it could be considered as a “human
error” given that the main objective of any job posting is to attract suitable candidates. This error
could be potentially mitigated with analysis of search results of description section. Collected data
cleaned up and analyzed using Tableau Public and represented in graphs using Numbers application.

RESULTS
Having articulated language choice and language preferences problem in the discussion section
of this article, we hypothesize that real language practices as well as market demand for a language

as a skill could be found analyzing job advertisements. We will check if the Kazakh language is a
must-have employment criterion and what kind of language choices are made at workplaces. It was
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correctly noted that “how one speaks and writes is one basis for deciding one’s worth as a scholar, an
employee or a potential marriage partner” [6, 102].

Results were derived from 1840 collected job advertisements and have shown the following to
be true. First, the Kazakh language proves to be a valuable asset in the job market. At every third
interview, potential candidates will be asked to demonstrate proficiency in the Kazakh language.

Second, the Kazakh language as such does not create language-sensitive recruitment practices
in the private sector for sales manager positions but adds a comparative advantage to potential
candidates. Third, not all employers can comply with paragraph 24 point 1 of the Law on Consumer
Protection in terms of providing information in the Kazakh language. This might be because there is
no demand for this service or there are already employed people responsible for the task.

Before starting the analysis of collected data set following should be considered:

1. Hh.kz site is dynamic, search results may vary each time search is performed.

2. Archived postings are no longer available for users in open access but might be reached via
link.

3. Even though interface language could be changed there is no control over input value i.e.
Availability of kazakh interface does not guarantee text in kazakh.

4. Key skills field is technically available for every employer to be filled in.

Search was configured as indicated in table 2.

Table 2 — Search configuration.

Vacancy search https://hh.kz/search/vacancy/adv | Required Doesn’t matter
anced?hhtmFrom=main experience
Keywords Sales manager Sort by relevance
Search only In vacancy name Display
For all time
Region Almaty Show in page 100 openings

Starting page as a | https://hh.kz/search/vacancy?no_magic=true&L_save area=true&text=sale
result of search | stmanager&search_field=name&excluded_text=&area=160&salary=&curr
request ency_code=KZT &experience=doesNotMatter&order_by=relevance&search
_period=0&items_on_page=100&page=0

Search was done on August 31, 2023. Search result equals to 1841 job postings. Even though
keyword was provided in English search result shows English, Russian and Kazakh postings as site
has integrated synonyms function, which performs transliteration, translation of some terms and titles,
and pairing positions with identical meaning.

We collected data using Chrome Web Scraper extension using following sitemap (Figure 1):

Figure 1. Sitemap for sales manager position scraping

pagination ) (O position-title () description
_root O) pagination ()
job-posting () (O hiring-company- () keyskills
position-url () () salary

(O currentnumberofviewers

() experience

Data was cleaned and analyzed using Tableau Public. To identify whether description or key
skills section contains specific language we created calculated field using formula:
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IF CONTAINS([Description], "specific language in Russian") OR

CONTAINS([Description],"specific language in English) OR CONTAINS([Description], "specific
language in Kazakh"™) THEN 1 ELSE 0 END.

Specific language inputs: 'Russian’, ‘Kazakh’, ‘English’, ‘pycckuii’, ‘kazaxCkuii’,
‘aHrnMicKuii’, ‘opeic’, ‘Kazak’, ‘arpurmibiH’. Potential errors of this approach might be when
analyzing Description section as targeted words could be used in different context then we expect it
to be used.

From defined data set we got following data:

1. We collected 1840 job postings. 351 out of them has no skills identified in Key skills Section,
and 82 postings has no data in description field due to usage of image or template instead of text. 622
job postings have language skill mentioned in Description or Key skills sections. It means that every
third job postings have a language skill in pre-employment conditions (Figure 1).

2. Language criterion is often found in the Key skills section rather than in Description: 473
vs. 149. This supports our assumption regarding common approach to a language as a skill (Figure
2).

Figure 2. Number of job postings based on language criterion in Key skills or Description

Number of job postings F_m

. B Description Section [l KeySkills Section Total Number
sections

3. From Language Scoring information you can see that in Description is usually only one
language is identified — mostly English or Kazakh; in Key skills section two languages are identified
more often — Russian and Kazakh. Right after Kazakh and Russian we have request for English
language as in description so in Key skills section. We can also notice that there is a demand for
employees knowing three languages at the same time (Figure 3-4).

Figure 3. Number of job postings based on number of languages (Language Score criterion)
indicated in Key skills and Description sections

1 language

2 languages

3 languages

B Description Section [l KeySkills Section

Figure 4. Number of job postings based on language and its combinations from Key skills and
Description sections

Russian, Kazakh

English

English, Russian, Kazakh
Russian

Kazakh

English, Russian
English, Kazakh

B Description Section Ml KeySkills Section
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4. We define the quality of job postings regarding language criterion as the ratio between

professional discourse characteristic of being clear and characteristic of job posting of being short
and concise. Therefore, quality means a lack of ambiguity caused by duplicative data, lack of
duplicative data. However, we admit that duplicative data might serve as a reinforcing tool but most
probably in different types of discourse. Thus, almost 80% of job postings having good quality of
publication (Figure 5).

Figure 5. Job postings’ quality

Number of job postings 70 482
B Duplicative data B Unique Requests Total Number
5. If we compare Russian, Kazakh, and English languages mentioned in the Key skills

and Description field we get the following information (Figure 6):

a) Russian and Kazakh languages are more often defined in the Key skills section compared to
English. This supports our assumption that speaking [in terms of proper speaking Russian and Kazakh
language] is the Key Skills for a sales manager;

b) In the Description section Kazakh language is more often mentioned compared to English
and Russian. This shows the growing demand for the Kazakh language as a “nice to have” or
“additional” criterion;

c) Overall Kazakh language is more often indicated as a language skill compared to Russian
and English, even though the difference is 7% and 31% respectively. This might also show a high
level of knowledge of English or low demand. In our case, we believe that second is true as the search
was restricted to the Almaty area;

d) Kazakh and Russian languages are less duplicative, so the data quality level is equal to 90%
and 92% respectively.

Figure 6. Review based on specific language

Language indicated in Description section

Language indicated in KeySkills section

Language indicated in KeySkills and Description sections
Uniques values (only in one section)

Duplicative data (in both sections)

B Kazakh Language M Russian Language English Language

We also expected language skill to be indicated in the title of a job posting. In this case,
language skill is the main condition for employment and cannot be neglected. Overall, from the
mentioned data set, we found 6 postings with the Kazakh language, 5 postings with Chinese, 2
postings with the English language, 1 posting with Russian, English and Kazakh, and 1 posting with
Kazakh, English and Chinese. Other languages found are: Korean, Turkish, Uzbek, Ukrainian and
German — each by 1 posting. This data also adds to our vision that employers tend to indicate skills
in key skills section while working with hh.kz.

To detect language of advertisements we also used calculated field:

o the English language formula was as follows:

IF CONTAINS([Description],"responsibilities™) OR

CONTAINS([Description],"requirements”) OR CONTAINS([Description], "compensations') OR
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CONTAINS([Description],"benefits") OR CONTAINS([Description],"apply”) THEN 1 ELSE 0
END

o the Kazakh language formula was as follows:
IF CONTAINS([Description],"y")  OR  CONTAINS([Description],”  y") OR
CONTAINS([Description], " k ") OR  CONTAINS([Description],” e ") OR
CONTAINS([Description],” ® ") OR  CONTAINS([Description],” ¥ ") OR

CONTAINS([Description]," o ") OR CONTAINS([Description],” i) THEN 1 ELSE 0 END

As a result, we got numbers: Kazakh language 9 postings, English language 17 postings.
Remaining ads are in Russian (more than 1800). This means that to be able to apply for a position,
applicants must have reading and comprehension ability in Russian. Another interesting observation
is that when keywords in hh.kz are defined as “caty mamanbr” we got only 9 postings in Kazakh and
that is all. It means that the synonyms function available at the site works only in directions from
Russian into English and Kazakh, but not vice versa.

Our analysis should be considered as intermediate given that situation is dynamic and highly
influenced by different socio-economic factors and “language management, language choices and
linguistic issues are never autonomous but the response to “social, political, economic, religious,
ideological, emotional context in which human life goes™ [7] but still “language [...] is not a reflection
of the social order, but is part of what makes it happen” [6, 102]. In today’s reality we could mention
such issues as changing perception of the Russian language in society, local national sentiments,
transfer of international companies from neighboring countries, etc. Additionally, we would like to
mention that results of our analysis apply solely to one of the parts of written business communication,
which is well-established communication system resistant to changes. Daily oral communication
challenges linguistic research due to its mode and fast-changing character.

DISCUSSION

Representing one of the types of professional discourse, business discourse takes various forms
and job advertisements are one of such forms. Job advertisements, in turn, also have different forms
and are realized using different communication channels. In our research, we focus on job
advertisements posted on job-seeking sites. Postings are done by the hiring company or by 3rd party
acting on behalf of the hiring company, providing recruiting services. Postings serve as a source of
different linguistic data. For instance, the analysis could be performed on gender questions [8, 9],
from the structural perspective or lexical outlook [10] to reveal the cultures and values of hiring
companies [11], to reveal trends in the job market regarding skills in demand, and, in our case, to
show the actual language practices at the market that could provide a job for a candidate.

If political discourse in Kazakhstan is mainly characterized as bilingual [12, 15], then based on
the data we collected studying job advertisements we could define business discourse as multilingual.
At some point, such a situation reflects the language policy pursued by the government. The
complexity of the language policy is widely discussed in the works of such scholars as Suleymenova
E.D., Shaimerdenova N.Zh., Smagulova Zh.S., Altynbekova O.B., Akberdi M.1., Ibrayeva Zh.K. and
others. It has been emphasized many times that language policy from the beginning had to manage
the consequences of Soviet russification policy considering the demographic heterogeneity of nations
living in Kazakhstan and still be adaptive to dynamic situations within the growing state. Even though
Kazakhstan has more than 100 nations with their own languages, two main languages are conquering
for dominance on the agenda: Russian versus Kazakh [13, 27].

According to Suleymenova E.D. Kazakh language is gaining a more stable and leading position
compared to Russian given changes in ethical structure (a natural growth of Kazakh speaking
population) as well as migration (programs on repatriation of Kazakh people from abroad) and
minority issues (languages of the minority have least chances to survive due to isolation from the
center of origin as well as a number of people speaking that language is dramatically low) [13].
Altynbekova O.B. by analyzing demographic data and migration tendencies also highlights the
strengthening position of Kazakh language and marks Russian language as “widely functioning
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means of interethnic interaction” [14, 41]. In the summary of the population census for 2021 vs. the
report for 2009, we can also observe the continuation of the trend: total population growth is mainly
due to the growth of Kazakh ethnicity and the decline of Russian ethnicity (Table 1) [15, 11].

Table 1 - Demographic data from population census report 2021

Title 2009 year 2021 year Trend

Total population 16 009 597 19 186 015 +3176 418
Kazakh ethnicity 10 096 763 13 497 891 +3401 128
Russian ethnicity 3793764 2981 946 - 811 818

There is an occurring “reversing language shift” mentioned by Suleymenova E.D. referring to
changes in language preferences from Russian to Kazakh. She also correctly points out that “for such
preferences to become nationwide reality language behavior has to change in all areas of
communication, especially in government and business” [16; 37]. It is important to note that the
business domain represents a weak link of language policy. The language question in the business
domain was also mentioned in the governmental program on the realization of language policy for
2020 — 2025 with one of the tasks (point 2.4) related “to increase the number of Kazakh-language
publications in the field of business, psychology, personal development .... as well as streamlining
the use of terms in the Kazakh language in the fields of finance, economics and business” [17]. It is
also worth noting that in point 3.4 of mentioned program indicted that 93% of document flow at
governmental bodies is conducted in the Kazakh language.

Proximity of language question to the business domain also could be seen through paragraph
24 p.1 of Law on Consumer Protection which states that the seller (manufacturer, performer) is
obliged “to provide information about the product (work, service), as well as about the seller
(manufacturer, performer) in the Kazakh and Russian languages, under the requirements of the Law
of the Republic of Kazakhstan “ On Languages in the Republic of Kazakhstan” [18].

As we can see tools supporting the usage of the Kazakh language in the business domain are
relatively sufficient. But it is still debatable what are the real language practices even though
according to the last statistics report 76,5% of the urban population know the Kazakh language and
only 43,3% of it use it daily, in case of the rural population 85,5% know Kazakh language and 58,6%
out of it use it daily [15; 30]. It is debatable because even though daily communication might be, at
some point, part of business communication, but still business communication significantly differs
from daily communication.

Another interesting information to mention is that 63,6% of entrepreneurs prefer mass media to
be published only in Kazakh language and 20,5% prefer Russian and Kazakh languages [14; 114].
Can we think based on these statistics that entrepreneurs are mostly Kazakh speakers and they
potentially push the usage of Kazakh in their businesses? Not really, because being an entrepreneur
means serving people a good service in the language a customer prefers to use.

It is also important to note that language in the business domain has a different role than in daily
life, specifically, language is considered as a skill rather than a part of an identity [10; 103]. When
we mention skill, we mean complex skill of communication — clear, concise, complete, courteously
using proper language, verbal and non-verbal, written and oral aspects of a language.

CONCLUSION
Summing up on conducted research we would like to draw the following conclusions and
recommendations. Firstly, we encourage potential candidates to have a valid KAZTEST certificate

to increase chances to be employed as well as to be able to apply to a greater number of open
vacancies.
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Second, it is important to develop a professional test measuring knowledge of the Kazakh
language in the business domain following the example of TOEIC (Test of English for International
Communication).

And lastly, it is very challenging analyzing the commodification of the Kazakh language solely
based on the job postings due to the multitude of variables at play. These variables include detailed
job descriptions, employee types, position grading, candidates' prior experience, and more. A notable
limitation in this discussion pertains to the absence of legal requirements mandating companies to
disclose salary data for specific roles. The introduction of a pay transparency policy, akin to those
implemented in the European Union or the United States, would significantly facilitate the assessment
of the impact of the Kazakh language on earnings. Findings might create an additional motivational
point for learning and using the Kazakh language.
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Kacion quckypera¥rpl TVl TaHaay KoHe TUIIK Kajay (60C KYMBbIC OPBIHAAPHI TyPajbl
xabapJaHabIpyJaap MITiHIepi HeriziHae)

3.K. Kacanosa®, )K.K. U6paepa’

151-dapabu ateaars Kazak yiTTeik yruBepcuteTi, Anmatel, 050040, Kasakctan Pecry6ankace

bepincen maxananviy 3epmmey Hvlcamvl Ka3aKCmMamovlK eHOEK HApblabl AsACLIHOARbL MINOIK
npaxkmuka maceneci 6onvin maboviiaovl. Makanaoa minoik npakmuka MeH JHCAlnvl Ka3ax MiliH
KoMMepyuanusayusnay yoepicine mikenetl acep emin omweipean Kazaxcman Pecnybnuxacwinwiy
MinoiK cascamviia KblCKAWa WOy Ycbinblizan. EHoex Hapwiebinoazbl minodiy cYpamvicka ue 001y
0apedicecin aHbIKMay MakcamvlHOA HCYMbICKA KaOwblioay mypaivbl XaOapianowvlpyiapea manoay
JHcypeizinoi. 3epmmey Hamudicenepi agvimoazvl xcagoauovl eana (2023 wcvinvl — ic-maodicipubeni
JHCYp2i3y KeszeHi) kopcememinin aman emkeH xon. Homuowenep konmenm-manoay men OUCKypcuemi
manoay Kemecimer anviHowl. JKypeisineen ic-maxcipube enbex HapvieblHOA Ka3aK MIiliHiY KYHObL
0a20blea AUHANRAHbLL, COHbIMEH Kamap xcazoauia icKepliK KapblM-KAmbIHAC Opblic MiliHoe
JHCypeiziiemini mypaisvl KOPbIMbIHObL JHCACay2a MYMKIHOIK Oepoi. Maxana asmopaapul 3epmmey
Keleuiei peminoe MapKemuHemiK JUHe8UCIUKA ACNeKmiciHOe Ka3aK MiliH KOMMePYUaiu3ayusiay
yOoepicin 1oHeumioomi sepmmeyoi, COHbIMEH Kamap a1eyMemmik JUH8UCTUKA, TUHEBONPACMAMUKA,
MOMIH  JTUHESBUCTMUKACHL, OUCKYPC Meopuscvl wenbepinoe Xabapianoulpyiap MamiHOepiHiy
cneyughuKanvbiK Cunammamaniapsvii manoayovl Kapacmolpaobi.

Kinm ce30ep: mindix cascam, ouckypc, minodik 0azowvl, Ka3axK miliHiy KOMMOOUDUKAYUACHL,
minoi manoay.
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Martepuan 30.09.2023 Gacnara TycTi

Bb10op si3bIka U A3BIKOBbIE MPEANOYTEHNSI B MPO(eccCHOHAIBLHOM JUCKYpPCce (HA OCHOBE
TEKCTOB 00bsIBJIECHHH BAKAHCHIA)

3.K. Kacanosa!, JK.K. N6paesa’

'Ka3zaxckuii HAIMOHATBHBII YHUBEpPCUTET UMeHHU anb-Dapadbu, Anmatel, 050040, Pecrybnrka
Kazaxcran

IIpeomemom paccmompenuss OAHHOU CMambvy AGNAEMCs A3bIKOSAs. NPAKMUKA 8 KOHMeKcme
KA3axcmanckoz2o pulHka mpyoa. B cmamve npedcmaenen kpamkuti 0030p A36IKOGOU NOIUMUKU
Pecnybonuxu  Kaszaxcman kax npamoe GuusiHue HA  A3LIKOGYIO HPAKMUKY U Hpoyecc
KOMMEPYUATU3ayuu Kazaxckozo A3vlka 8 yenom. B cmamve ocywecmeénen ananusz ob6vaeieHuil o
npueme Ha pabomy ¢ Yeavlo GblAGIEHUSL 80CMPEOOBAHHOCMU A3bIKA HA pbliKe mpyoa. Ommemum,
4mo pe3y1bmamol UCCIe008aHUsL ompadicarom mekyuyio cumyayuio (2023 200 — nepuoo npogedenus
aKcnepumenma). Pezynomamor nonyuensi ¢ nomowbo KOHMEHM-AHANU3A U OUCKYPCUBHO20 AHATU3A.
IIposedennwiii SKCnepuMeHm no360UlL COelams 661600 O MOM, UMO KA3AXCKULL A3bIK CMAl YeHHbIM
HABbIKOM HA PbIHKe mpyod, HO éMecme ¢ mem NUCbMEHHOe 0el080e 0bueHUe OCYWeCmENAemcs Ha
PYCCKOM  A3biKe. A6mopbl GUOAM NEePCneKmusy UCCIe008aHUA 8 JOHSUMIOOHOM UCCIe008aHUU
npoyecca KOMMEPYUAIU3ayuu Ka3axcko2o A3blKad 6 ACneKkme MAapKemuH2080U JIUHSGUCTNUKU, a
makdce UCCie008anus cneyupuueckux Xapakxmepucmuk mekcma o00vbAsleHull 6 pakypce
COYUONUHSBUCMUKIU, TUHSBONPASMAMUKU, TUHLBUCTUKU MEKCMA, Meopul OUCKYpCa.
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Knroueesvie cnosa. s3vlkosas noaumuxa, 0MCKpr, SA3bIKOBOU HABWLIK, KOMMOaMd)MKClL!}Z
KA3AdXCKO2Oo A3blKa, 6bl60p A3bIKA.
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